SCREEN GRABS FROM THE BOND WEBSITE FOR ANALYSIS
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007 iconography features inside the
B0 year anniversary typography

Combination of sans-serif
copy and serif taglines
highlights varying modes of
address (formal/informal)

‘Casino Royale, Skyfall and
Spectre in Concert'
highlights the level of
synergy to develop the
franchise into a legacy
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THE FILMS SECTION

THE FILMS

Recurring motifs feature in Bond films featuring Daniel Craig -
particularly the 007 iconography - 2/4 feature women in long
dresses by his side - arguably objectifying female elegance

The section 'Insider’ appeals to the avid fan and
encourages interactivity and participation - for fans
to cultivate a lifestyle around their interest in Bond.

Captunng Bond With

Photogropher Nicolo Dove

Synergy between the Bond franchise and Bowers & Wilkins,
Faberge and Floris Launch evident - elite brands are
associated with the identity of the Bond franchise.

What It Takes To Make A
Bond Suitcase

Floris Launch 007
Frogronce

The fetishization of cars is key to the Bond franchise
and iconography of the Aston Martin is celebrated as

a form of synergy through the website.
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What It Takes To Make A Bond Vehicles Line Up A2

EXPERIENCES SECTION

007 branded merchandise
and 'experiences’ appeals to
the audience's Personal
|dentity Needs as acquisition
of Bond-related products
could be considered a symbol
of success, wealth and elite
status - the Bond franchise
capitalises on an aspirational
culture in seeking profit.

SOCIAL MEDIA LINKS

Digitally convergent platforms exist to promate Spectre
(such as Twitter, Facebook, Instagram) to broaden the
demagraphic and harness social media and Web 2.0
interactivity to minimise risk and maximise profit.




